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Numeracle's [dentity

COMMUNICATING OUR MISSION

Confidential and Proprietary. ©2024 Numeracle. All Rights Reserved.



Entity Identity

Management (EIM) Goal
Numeracle supplies actionable To build the framework and

solutions for call originators technology that provides a
who seek to verify their status foundation of trust in

as a legal caller, respond to the
improper blocking and
labeling of their calls, and
attach rich call data elements,
Smart Branded calling
campaigns.

Vision
To establish trust in
communications
based on integrity,

transparency, and
accountability.

customer communications

by enabling a transparent
flow of information from

origination to destination.

Mission Expertise

To establish trust in the Numeracle was the first solution

: : to define and solve how the
communications industry has responded to the

ecosystem while giving problem of the lack of trust in

legal callers control over communications.
We've been here since this

problem originated, and we'll be
here until it's solved.

and visibility into the
delivery and presentation
of their calling identity.



Brand
Personality

DETERMINED
We're here to solve a problem and protect consumers.

PIONEERS
We were the first to protect legal calls, since 2018.

INNOVATORS

We constantly push the boundaries to create accessible
and actionable solutions.

TRANSPARENT

We won't hide behind fake mockups or marketing, and
always endeavor to convey the truth,

EXPERTS

Our team will always advocate for you, especially at the
regulatory and technical levels.



Srand Elements

LOGOS, COLORS & TYPOGRAPHY



Numeracle Logos

The Numeracle brand is trustworthy and
determined to deliver the best solution with
the most accessible reach, hence the
Importance of the spoke in our logo.

Spokes may be used as a brand accent on
certain materials or as bullet points but
should not be used in place of the primary
Numeracle logo.

Download Numeracle Logos & Spokes here.
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https://www.numeracle.com/style-and-media-guide

Logo Usage

» Solid versions of the logo should only be
used when legibility of the primary logo is
compromised.

* Logos should be given an adequate
amount of space around it for visual
respect. Do not crowd the logo or distort
Its dimensions.

* These rules apply for all logo variations.
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Numeracle Colors

PRIMARY
Numeracle Purple

HEX: #SESBAR ‘ Qse fqr prima)ry Numeracle purple for main headings,
R142, G91, B171 titles, links, primary buttons and most branded accents.
C49 M74 YO KO

SECONDARY

Secondary Purple | |
HEX: #67477 ‘ 9 o e e coters
R103, G71, B113 ! ges, ’  etC.

C56 M80 Y31 Kl4

Use these shades as acceptable pairings with Numeracle's
main purple colors. To be used only when necessary for
emphasis.

ACCENTS
Alt. Color Options ‘ ‘ ‘ ‘
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Numeracle Font & Typography

Spacing A<>V is ‘Condensed” by 0.5-1.5 pts, depending on font size.

Aa | Montserrat Regular T|t|eS & Headllnes

abcdefghijklmnopgrstuvwxyz

ABCDEFGHIIKLMNOPQRSTUVWXYZ . .
1234567890I@#$%&H)_+<>2{|\ Subtitles & Subheadings

) EMPHASIZED TITLES
Aa | Montserrat Medium

PRIMARY BUTTON
ABCDEFGHIIKLMNOPQRSTUVWXYZ

12345678901@#$%A&X()_+<>2{\ Main Body Text
SECONDARY

Links BUTTON

Aa | Montserrat Bold

abcdefghijklmnopqgrstuvwxyz Captions
ABCDEFGHIJIKLMNOPQRSTUVWXYZ ( WHITE BUTTON )

1234567890'@#$%A8*()_+<>2{|\

Download font here.

Confidential and Proprietary. ©2024 Numeracle. All Rights Reserved.

10


https://www.numeracle.com/style-and-media-guide

Brand Style & Assets

STOCK IMAGERY & GRAPHICS




Numeracle Imagery

Any imagery or video, whether stock or custom, should depict transparency, security and
trust, with heavy usage of modern, diverse, and clean visuals of call center/enterprise callers
and content consumers utilizing mobile smartphones.
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Color Overlays

Numeracle frequently utilizes color overlays in various assets.

Overlays should use the Secondary Purple color (#674771) and lower the opacity to a
point where image is visible enough, but it does not detract from legibility of font.

If needed, increase font weight to Medium for legibility.



Numeracle Phones

Numeracle'’s solution is depicted using
mobile smartphone devices, especially
Android phones due to solution reach.

Numeracle never uses mockups of call
screens and always uses real screenshots
that match the correct device capable of
display. Devices are displayed on their own
or behind held.

These images are often accompanied with
a caption about device and network reach,
sometimes detailing which caller
information is being displayed on the call.

AT&T
Name Only Display

*limited availability
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Spam/Scam/Fraud screenshots

on Android &IOS devices Spam Risk
Scam or Fraud
+1012-345-9876

(212) 654 9876

Now York, NY

T-Mobile i0S16
Protected, clean T-Mobile, Verizon, AT&T
unbranded numiber Name Only Display



Arranging Data

This is the primary way to arrange data with or without a background image. Thisis a
secondary way to arrange graphics. Using Numeracle Brand Guidelines, these shapes may be
re-arranged and recolored to suit various design needs.

More text can be included above to describe the data below.

800

Title

There are many
lorem.

95

Title

There are many
lorem.

3200

Title

There are many
lorem.

99

Title

There are many
lorem.
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YOURTITLE HERE
There are many variations of passages

Ar ra ng | ng of Lorem lpsum availabler,rk]);’cc)‘?;
Graphics

e YOUR TITLE HERE

There are many variations of passages
This is the primary layout for listing of Lorem Ipsum available, but the
value prop statements, challenges, majority.
features, etc.

This is a secondary way to arrange
graphics. Using Numeracle Brand
Guidelines, these shapes may be re-
arranged and recolored to suit various
design needs.

YOUR TITLE HERE

There are many variations of passages
of Lorem lpsum available, but the

Majority.
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Arranging Graphics

This is a secondary way to arrange
graphics. Using Numeracle Brand
Guidelines, these shapes may be re-
arranged and recolored to suit various
design needs.
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A

0
Title
There are many
variations of passages
of Lorem.
& )
Title Title
There are many There are many
variations of passages variations of passages
of Lorem. ? of Lorem.
Title
There are many
variations of passages
of Lorem.
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Numera}%{e

On a mission to establish trust in the Bra ﬂd Iﬂ ACtIO ﬂ

communications ecosystem.

EXAMPLES OF SUCCESSFUL BRANDING




SOCIAL MEDIA POSTS

BANNERS
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DOCUMENT BODY TEXT
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Numeracle Marketing Team

Molly Weis

VP MARKETING &
COMMUNICATIONS

Contact for any major
marketing needs or projects.

molly.weis@numeraclecom

Contacts for Branding Questions & Requests

Mary Gonzalez

DIRECTOR OF
BRAND & CONTENT

Contact for any branding and
content needs or questions.

Mary.gonzalez@numeracle.com
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Sarah Blantz

MARKETING
COORDINATOR

Contact for ongoing project
needs, video, or podcast.

sarah.blantz@numeraclecom
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